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Based on the transition from Traditional Museum to Modern Museum under the 
market economy background, this essay mainly focus on how to solve the problem 
that the lack of money hinder the museum become modern and how to achieve the 
purpose of realizing social art education. 
By comparison, I found that in order to realize Modern and to preserve 
educational value, it is necessary for Art Museum to achieve the function expansion as 
follows: from the collection and display functions to the more diversified functions, 
from the mono-culture to the multi-cultural and from domestic communications to 
international communications. 
Under the market economy, the Museums which want to achieve their core 
functions must have strong independent operation and management capacity. In view 
of the traditional museums mainly depending on external funding and a lack of 
self-operational capacity, Museums should introduce Marketing knowledge into 
Museum management in the process of changing into Modern Museums. The perfect 
combinations of the core value of museum which refers to educational function and 
the marketing knowledge is the shift key of success. This paper will use the five 
marketing basic elements, which includes product, price, place, promotion and people 
strategy into the management of art museum. In this paper, the objective of my 
research is to find how to realize the healthy interactions between the public education 
and the management of Museum. 
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第二章  公益教育事业是现代美术馆功能的归宿与灵魂 
 
第一节  实现公益教育是美术馆的价值所在 
 
一、国际博物馆协会章程对于美术馆的定义 
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